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As the world awakens from the long pause of winter and the 
effects of COVID-19, we hope that our upcoming releases will 
bring plenty of joy and inspiration while accompanying you as we 
all embark on a fresh chapter of 2022.

In the wake of spring, what could be more fitting than to introduce 
PALETTE mini No.9 NATURE – a continuation of our PALETTE 
mini series and familiars colours from the rich spectra of the Earth 
and our natural world. The tenth book of the PALETTE mini series 
– No.0 NUDE reveals a project feature of shades inspired by the 
theme of going bare and embracing the beauty and diversity of 
skin tones. 

Students and working professionals of branding, typography and 
logos will find From Type to Logo filled with insight on how big 
brands utilise logotypes to establish a memorable and distinct 
identity. For fans of the ‘future classic’ aesthetic, our newest 
title Digital Analogue will bring plenty of nostalgia and a fresh 
perspective of visual language for the Age of Data as artists and 
designers skillfully merge eras together. As a continuation of its 
well-received predecessor, Hanzi•Kanji•Hanja 2 will focus on 
Hanzi and showcase over 100 projects as well as case studies and 
interviews that feature revitalised versions of the ancient type form.

As the last two years brought us on an emotional rollercoaster 
of highs and lows, we were inspired by this shared experience to 
create a set of books featuring art and illustration. As the name 
suggests, GOOD TIMES attempts to immortalise the fleeting 
moments of joy and celebrates the random bouts of happiness in 
our daily lives. At the same time, BAD TIMES is for readers finding 
solace and comfort, and serves as a reminder that we’re brought 
together by our shared experience of the downs and lows of life. 

Until the next season, we at Victionary wish you a delightful year 
ahead filled with health and happiness!
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Specifications

672pp / 106 x 148mm (H)
Soft cover with dust jacket
Full colour printing throughout
February 2022
£22.50 / US$30.00 
ISBN 978-988-75665-8-8

PALETTE mini 09: NATURE
New earth tone graphics

To keep up with the demands of creative practitioners of to-
day, the original PALETTE books have been redesigned into 
the PALETTE mini series, a flip-friendly, compact source of 
colour-themed inspiration and references for designers. 

Whether it is the warm brown tones of soil and bark or the 
lively shades of green, red and gold as leaves cycle through 
the seasons, we will always be drawn to the distinct hues 
of our planet on an instinctive level no matter what our 
tastes in colour may be. PALETTE mini 09: NATURE is a 
compelling compilation of projects from around the world 
that were brought to life by the rich spectra of Earth. From 
brand identities and packaging design to one-of-a-kind art 
pieces and visual experiments, it features the variety of im-
pactful ways where colours from our natural environment 
can be applied to leave meaningful and lasting impressions.

• Contains the timeless visual inspiration from hues found in nature

• A conveniently-sized reference collection for easier and 
efficient browsing

• Taps into the collectors’ mindset with a brand new concept title 
— Nature — for the PALETTE mini series
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PALETTE mini 00: NUDE
New skin tone graphics

To keep up with the demands of creative practitioners of to-
day, the original PALETTE books have been redesigned into 
the PALETTE mini series, a flip-friendly, compact source of 
colour-themed inspiration and references for designers. 

No two human beings are 100% alike, which is why skin 
tones make one of the most distinct and diverse palettes on 
our planet. While they may seem subtle and soft when pre-
sented without context, nude colours can be striking when 
it comes to making a statement in art or design. PALETTE 
mini 00: NUDE features a variety of projects that utilise skin 
tones in exciting and engaging ways by recognising the art-
ists, designers and brands who boldly embrace the beauty 
of going bare. No matter what platforms or mediums they 
are applied upon, it celebrates diversity in all its naked glory.

• A collection of projects that utilises the uniqueness of skin tones 
to make a statement that celebrates diversity and authenticity

• A conveniently-sized reference collection for easier and 
efficient browsing

•  Taps into the collectors’ mindset with a brand new concept — 
Nude — to conclude the PALETTE MINI series

Specifications

672pp / 106 x 148mm (H)
Soft cover with dust jacket
Full colour printing throughout
February 2022
£22.50 / US$30.00 
ISBN 978-988-75665-1-9



98  •  N E W  T I T L E   /   T Y P O P G R A P H Y  &  B R A N D I N G

From Type to Logo
Case studies of the best logotypes from  
around the world

When it comes to building a brand, logo design is often one 
of the first few important steps in the creative journey. With 
so much more competition to contend with today, how 
can designers help start-ups and evolving brands put their 
best foot forward visually?

A key branding element used by many of the biggest 
companies around the world, a logotype revolves around a 
company’s name or initials and features typography as the 
main design approach. FROM TYPE TO LOGO details the 
processes of combining the two distinct design disciplines 
in a compelling book of case studies that make an inspiring 
reference point for budding and working branding profes-
sionals alike.

• A showcase of branding projects featuring creative and unique 
logotypes from around the world

• Insight into how the biggest brands utilise logotypes to 
establish a memorable and distinct identity

• A reference point for aspiring and working designers with case 
studies combining the disciplines of typography and logos

Specifications

300pp / 190 x 255mm (H)
Hard cover
Full colour throughout
March 2022
£35.00 / US$45.00  
ISBN 978-988-75665-9-5
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Digital Analogue
Future classic aesthetics and design from  
around the world

Trends may come and go in the design world, but classic 
aesthetics and techniques are often timeless, resurfacing ev-
ery now and then as rejuvenated and reinterpreted versions 
of their former selves. As technology continues to advance, 
designers are able to explore or experiment with ideas and 
push creative boundaries in whole new ways, while refer-
encing influences and inspiration from the past.

Digital Analogue takes an intriguing look at the ‘future 
classic’ phenomenon through the lenses of creatives who 
skilfully merge different eras and approaches into a strong 
and striking visual language for the Age of Data. Each 
project hints at both nostalgia and novelty in creating a 
bold and distinct impression of the future for the creative 
landscape of today.

• A timeless collection of projects inspired by classic aesthetics 
and design techniques

• Insight into the design phenomenon of ‘future classic’ and 
various creatives’ approach in merging different eras

• A look into the future of the creative landscape in the age of 
data and technology

Specifications

288pp / 190 x 265mm (H)
Hard cover
Full colour throughout
April 2022
£35.00 / US$45.00  
ISBN 978-988-75665-5-7
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Graphite
Hand-drawn pencil sketches and drawings from 
around the world

At a time when almost everything can be digitally done up 
to perfection, the smudges and smears by graphite can be 
refreshing to the eye and unapologetically human – touch-
ing viewers to the core. As a creative tool, it can also be 
the simplest and most affordable medium with which to 
express oneself and find joy.

GRAPHITE is a stunning collection of pencil artwork by 
creatives around the world who have skilfully mastered the 
art of drawing by hand to make their mark. Featuring various 
subject matters and styles, it makes for a beautiful addition 
to the bookshelf and invites you to step away from your 
screen every now and then to, perhaps, pick up a pencil 
yourself and appreciate the simple things in life.

• A stunning anthology of hand-drawn pencil artwork from 
creatives all over the world

• An exploration into the simple medium of graphite and 
emotions conveyed through sketches and drawings

• A book filled with inspiration for artists and art lovers

Specifications

272pp / 170 x 220mm (H)
Soft cover with dust jacket
Full colour throughout
April 2022
£30.00 / US$45.00  
ISBN 978-988-75665-2-6
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Hanzi•Kanji•Hanja 2
Graphic & logo design with contemporary  
Chinese characters

The age of the internet and media have brought about a 
growing interest in Asian culture and its various languages 
across the region. Due to theie unique structures, the Han 
characters are being utilised as flexible design elements 
that bring abstract visual concepts to life in breaking the 
barriers between the East and the West.

As a follow-up to the original release in 2015, Hanzi•Kan-
ji•Hanja 2 comprises logotypes and their applications to 
offer readers a closer insight into the art of the strokes; 
as well as a showcase of brand identities  and expanded 
further with case studies and interviews to serve as an 
inspiring reference point for designers of all cultures.

• A follow-up release of the first title with a focus on Hanzi, and 
how they’re used as flexible design elements

• A collection of 100 projects, case studies and interviews featuring 
logotypes, brand identities, advertisements and printed matter

• A reference point and source of inspiration for all designers 
interested in Asian typography

Specifications

288pp / 185 x 250mm (H)
Soft cover with dust jacket
Full colour throughout
May 2022
£35.00 / US$45.00  
ISBN 978-988-75665-6-4
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GOOD TIMES
Art and illustration for every mood

In life, we all have our share of both GOOD TIMES and 
BAD TIMES. At the same time, art has always been a 
powerful way to express one’s feelings – after all, it’s been 
said that a picture alone can paint 1,000 words. While it is 
cathartic for the creators who get to release their pent-up 
emotions, viewers also benefit by connecting with the 
piece shared; simply finding comfort in the fact that they 
are not alone. 

As its name suggests, GOOD TIMES collates art and illus-
tration from around the world that depict or were inspired 
by the ups and highs in life. Although nothing lasts forever, 
this book attempts to immortalise those fleeting moments 
of joy, with every page serving as a silver lining in the cloud 
that is our daily lives and reminding us to treasure it all.

• A showcase of art and illustrations that captures the feel-good 
emotions and captures moments of joy

• Contains various artist’s interpretations of happy moments 
through art and illustrations in different forms and styles

• A book reminding and celebrating joy of finding the good in 
daily life

Specifications

256pp / 170 x 220mm (H)
Soft cover
Full colour throughout
June 2022
£25.00 / US$35.00
ISBN 978-988-75665-3-3

1 6  •  N E W  T I T L E   /   I L L U S T R A T I O N
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BAD TIMES
Art and illustration for every mood

In life, we all have our share of both GOOD TIMES and 
BAD TIMES. At the same time, art has always been a 
powerful way to express one’s feelings – after all, it’s been 
said that a picture alone can paint 1,000 words. While it is 
cathartic for the creators who get to release their pent-up 
emotions, viewers also benefit by connecting with the 
piece shared; simply finding comfort in the fact that they 
are not alone.

Although BAD TIMES look and feel different from person 
to person, we all go through them all the same. While they 
depict or were inspired by the downs and lows in life that 
will resonate no matter where you are in the world, the art 
and illustration in this book also serve as beacons of hope 
that bring us together – regardless of our circumstances.

• A showcase of art and illustrations that depicts pent-up 
emotions and frustration

• Contains various artist’s interpretations of bad times through art 
and illustrations in different forms and styles

• A book that resonates and connects with readers through a 
shared experience of bad times

Specifications

256pp / 170 x 220mm (H)
Soft cover
Full colour throughout
June 2022
£25.00 / US$35.00
ISBN 978-988-75665-7-1
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Specifications (Boxset Edition)

Boxset: Softback book + dip pen
272pp / 190 x 205mm (H) (book)
210 x 285 x 60mm (H) (slipcase)
Full colour throughout
December 2021
£40.00 / US$55.00  
ISBN 978-988-74629-8-9

Specifications (Book) 

272pp / 190 x 205mm (H) 
Full colour throughout
December 2021
£30.00 / US$45.00  
ISBN 978-988-75665-4-0

HANDSTYLE LETTERING:  
20th Anniversary Edition / 
Boxset Edition
From calligraphy to typography

In recent times, a growing number of creative practitioners 
has been busy reviving the seemingly-lost art of hand-let-
tering, in a bid to return the sincerity and warmth of the 
human touch to our predominantly digital lives. The 2021 
rerelease of ‘Handstyle Lettering’ in conjunction with Victio-
nary’s 20th anniversary is a delightful showcase of artwork 
from around the world that are anything but unvaried. Be-
sides featuring interviews that offer insights into top artists’ 
minds and an expanded step-by-step guide/practice area 
for perfecting the craft, the book also comes with a special 
beginner-friendly calligraphy pen-and-nib set by renowned 
British companies Manuscript and D. Leonardt & Co. to 
kickstart your creative journey.

• A special 20th anniversary boxset edition rerelease with a 
beginner-friendly calligraphy pen-and-nib set by renowned 
British companies Manuscript and D. Leonardt & Co.

• Comprises a showcase by sought-after artists, interviews, 
and an expanded step-by-step guide/practice section for 
beginners/perfecting the craft

— Sample Cover —

Specifications

384pp / 170 x 220mm (H)
Hard cover 
Full colour throughout
December 2021
£30.00 / US$45.00  
ISBN 978-988-74629-3-4

DARK INSPIRATION:  
20th Anniversary Edition
Grotesque illustrations, art & design

Although it is human nature to tiptoe around the uncom-
fortable, some artists are inspired by the unsettling to create 
intriguing works of art that push the boundaries of normality 
and provoke viewers into exploring their fears and taboos. 
There are also others who use them as springboards of the 
imagination to express their innermost feelings and ques-
tion the often-grim realities of existence. In conjunction 
with Victionary’s 20th anniversary, the new edition of ‘DARK 
INSPIRATION’ combines most of the projects from the first 
two best-selling titles of the same name along with new 
work into one meaty celebration of the macabre. Featuring 
chilling depictions of childhood reveries, folklore, mysteries, 
and death in a variety of styles and interpretations, each 
project serves unconventionally as a celebration of life in all 
its gruesome glory.

• A special 20th anniversary edition rerelease that combines 
work from the best-selling ‘DARK INSPIRATION’ and ‘DARK 
INSPIRATION II’ editions, with new projects and a new cover

• A collection of compelling art and illustration work from 
around the world featuring creative and chilling depictions/
interpretations of dark, taboo, and unsettling topics

I L L U S T R A T I O N   /   U P C O M I N G  T I T L E  •  2 1
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Specifications

272pp / 190 x 255mm (H)
Hard cover
Full colour throughout
December 2021
£35.00 / US$45.00  
ISBN 978-988-74629-5-8

YOU ARE HERE 2
A new approach to signage and wayfinding

When it comes to designing effective signages that are also 
appealing to the eye, a delicate balance needs to be struck. 
On one hand, a wayfinding system has to avoid confusion 
and reduce stress for visitors orienting themselves within 
complex environments such as a healthcare facility. On the 
other hand, as a big part of many a visual identity design 
project, it can help a brand  stand out by presenting distinct 
pops of personality.

A follow-up to the first edition that was published in 2013, 
‘You Are Here 2’ showcases a new curation of the best 
signages and wayfinding systems that enhance spaces and 
settings around the world today. Whether they serve to sim-
ply guide people from point A to point B or elicit curiosity 
and delight in exploration, these projects reflect the work of 
designers who are adept at merging form and functionality 
to demonstrate creative thinking and empathy.

• Follow-up to Victionary’s best-selling ‘YOU ARE HERE’, first 
published in 2013

• A curation of wayfinding systems and signages in various 
settings and spaces that balance being effective and eye-
catching through innovative approaches and applications

— Sample Cover —

Specifications

256pp / 210 x 285mm (H)
Soft cover with jacket
Full colour throughout
December 2021
£30.00 / US$45.00  
ISBN 978-988-74629-9-6

DRAWING ATTENTION
Custom illustration solutions for brands today

Whether it is via depictions of cute imaginary characters 
or familiar backdrops brimming with colour, illustrations 
can set the right tone for brands to tell meaningful stories. 
Besides enriching a visual language or identity system with 
vivid details, hand-rendered designs also make for heart-
warming elements that enable companies to connect and 
engage with audiences in delightful ways.

The collection of projects featured in ‘DRAWING ATTEN-
TION’ serve to inspire designers with a variety of illustration 
styles and settings that help to add more narrative layers to 
a brand. From small businesses looking to highlight their 
charm to bigger ones in need of ‘humanising’ their touch-
points, the book showcases drawings that effectively bridge 
the creative and commercial to draw attention.

• An inspiring curation of illustrative branding projects from all 
around the world that showcases creative interpretations of 
briefs by talented illustrators for commercial purposes

• Features a variety of illustration styles applied in different 
bespoke scenarios

I L L U S T R A T I O N   /   U P C O M I N G  T I T L E  •  2 3
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— Sample Cover —

Specifications

256pp / 210 x 285mm (H)
Soft cover with jacket
Full colour throughout
February 2022
£35.00 / US$45.00  
ISBN 978-988-74629-6-5

PRINTABLE
Printing techniques and effects in visual design

In an increasingly digital world, the art of printing has 
become more precious than ever. Although screens 
continue to take over society and sustainable practices 
have improved the preservation of natural resources, many 
designers still thrive on delivering tactile experiences, exper-
imenting with new techniques or being inventive with con-
ventional materials to bring their ideas to life in meaningful 
and visually impactful ways.

‘PRINTABLE’ is a stunning showcase of familiar and innova-
tive methods that elevate printed matter for branding and 
beyond. Featuring printing experts, printmakers, and creative 
projects from around the world, it celebrates craftsmanship 
and serves to inspire those looking to add more character 
and dimension to their work.

• An ode to printing and the role it continues to play in bringing 
creative ideas/expressions to life in this digital age

• Showcases key printing techniques, effects, and finishes applied 
across a variety of design work along with cover stories/
interviews with printing specialists in different parts of the world

2 4  •  U P C O M I N G  T I T L E   /   G R A P H I C  D E S I G N

Specifications

672pp / 106 x 148mm (H)
Soft cover with dust jacket
Full colour throughout
February 2022
£22.50 / US$30.00 
ISBN 978-988-74628-3-5

PALETTE mini 08: Iridescent
Holographics in design

Since it was first released, the original PALETTE series has 
been an instrumental source of colour-themed refer-
ences for designers around the world. 8 editions later, in 
keeping with the demands of creative practitioners today, 
the PALETTE mini series was introduced at the end of 
2019 as flip-friendly versions of the originals – redesigned 
into a more compact size with minimal layouts for instant 
inspiration.

PALETTE mini 08: Iridescent explores the myriad of 
possibilities that result from multi-coloured illusions that 
shift with the viewer’s vantage point through projects from 
all around the world. Whether its kaleidoscopic nature is 
utilised to create depth and dimension or to transform 
physical attributes and perspectives, discover how some 
of the best designers are experimenting with holographic 
hues to generate visuals and objects that intrigue.

• Contains the timeless visual inspiration of the original PALETTE 
with new projects added, in particular, those featuring 
holographics in design

• A conveniently-sized reference collection for easier and 
efficient browsing

— Sample Cover —
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Specifications

288pp / 185 x 255mm (H)
Soft cover
Full colour throughout
November 2021
£35.00 / US$45.00 
ISBN 978-988-74628-7-3

MORE IS MORE
Designing bigger, bolder, brighter

Minimalist design has grown into a popular and timeless 
aesthetic due to its emphasis on uncluttered spaces and 
the exclusion of unnecessary elements, making it the 
perfect anecdote to the chaos of modern life. However, 
although it works across a variety of mediums—spanning 
visual identities and interiors—some may find its rigour and 
restraint too dull or lacking in character visually.

As such, the maximalism movement has been gaining 
more and more momentum of late. Instead of extolling 
‘less is more’ and paring everything down to a bare mini-
mum, creatives are expressing themselves in bigger, bolder, 
and brighter ways that brim with personality. Whether it is 
by mixing clashing colours or matching disparate patterns 
and elements, MORE IS MORE is an ode to the fearless 
few who deftly break design rules and push the boundaries 
to make eye-catching statements. 

• A curation of projects that showcase a variety of creative/
production techniques that break design rules

• Interviews with the designers/studios who are making waves in 
the industry with their distinct visual language

Specifications

288pp / 170 x 230mm (H)
Hard cover
Full colour throughout
November 2021
£35.00 / US$45.00 
ISBN 978-988-79727-7-8

GOOD By DESIGN
Ideas for a better world

The world today can be an infinitely better place. With the 
increasing amount of issues affecting us as a whole in re-
cent years, such as the global health crises, environmental 
destruction, and socio-economic disparities, the onus is on 
each and every one of us to do everything we can for the 
generations to come.

Design has been—and will always be—our crucial tool in 
this regard. Whether it be through campaigns that rally 
for action, posters that raise awareness, or products that 
actually change bad habits, designers combine creativity, 
craft, and compelling visuals to materialise concepts that 
can effectively transform the way we live. Good by Design 
collates the best projects and insights to inspire not only 
those who wish to do good, but also hope for all in a 
better tomorrow.

• An inspiring collection of projects that demonstrate creative- 
and critical thinking as well as compelling executions to 
improve social causes

• Features interviews with key organisations and studios who 
share their insights on how to make change matter

2 8  •  L A T E S T  R E L E A S E   /   G R A P H I C  D E S I G N
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Specifications

288pp / 190 x 255mm (H)
Soft cover with jacket
Full colour throughout
November 2021
£35.00 / US$45.00  
ISBN 978-988-74629-1-0

LESS IS MORE:  
20th Anniversary Edition
Limited colour graphics in design

The minimalism movement has become a mainstay in pop-
ular culture, due in no small part to the mounting pressures 
of modern life and the need to cut clutter. In graphic de-
sign, its principles are often applied by way of reducing the 
colour palette used, whether it be for visual identities, pub-
lications, or exhibitions. Amid the sea of chaos in saturated 
spaces, simplicity can make for a truly striking statement.

In conjunction with Victionary’s 20th anniversary, the 2021 
rerelease of ‘Less is More’ features additional projects and 
a special cover that draws from the original look of its 
best-selling predecessor. It features creative solutions and 
visual experiments from around the world that play with 
thoughtful colour combinations, material applications, 
printing effects, and graphic details to prove that the best 
designs often speak more with less.

• A special 20th anniversary edition rerelease with additional 
projects and a new cover design

• Features creative solutions and visual experiments from around 
the world, categorised by the number of coloured inks applied

Specifications

216pp / 170 x 235mm (H)
Hard cover
Full colour throughout
November 2021
£30.00 / US$45.00  
ISBN 978-988-74629-2-7

MR. SLOWBOY: Portraits of  
the Modern Gentleman
Written & illustrated by Mr Slowboy

Fashion trends may be ever-evolving, but the art of dressing 
up is a timeless affair. From investing wisely in flattering 
pieces that transcend the seasons to accentuating one’s 
personality with the right accessories, curating the perfect 
wardrobe can be a lifelong quest worth pursuing for those 
who enjoy expressing themselves in style.

Drawing from his years of experience honed through com-
missions for iconic brands around the world, Mr Slowboy 
presents his ‘Portraits of the Modern Gentleman’ in a variety 
of delightful illustrations that inspire with their sense of 
individuality and effortlessness. His first-ever book release 
features the best of his commercial and private work, his fa-
mous friends in the industry, as well as a sneak peek into his 
background to appeal to both sartorialists and artists alike.

• Mr Slowboy’s first-ever book comprising a ‘best-of’ collection 
of client commissions and personal work with snippets of Mr 
Slowboy’s life, friends, and musings

• A collectors’ item and/or gift book for fans of fashion illustration 
and fashion in general

3 0  •  L A T E S T  R E L E A S E   /   G R A P H I C  D E S I G N I L L U S T R A T I O N   /   L A T E S T  R E L E A S E  •  3 1
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Specifications

672pp / 106 x 148mm (H)
Soft cover with dust jacket
Full colour throughout
November 2021
£22.50 / US$30.00 
ISBN 978-988-74628-6-6

PALETTE mini 07: Monotone
New single-colour graphics

Since it was first released, the original PALETTE series has 
been an instrumental source of colour-themed references 
for designers around the world. 8 editions later, in keeping 
with the demands of today’s creative practitioners,  
PALETTE mini books were introduced at the end of 2019 
as flip-friendly versions of their originals – redesigned into a 
compact size with minimal layouts for instant inspiration.

Manifesting a distinct simplicity, monochromatic hues can 
make a statement in the midst of all the surrounding visual 
noise. By consciously capitalising on a sole colour or a 
tonal palette, the designers in PALETTE mini 07: Monotone 
have created variety out of singularity without rigour or 
restraint, as seen through the thoughtful formulations, ma-
terials, and techniques that bring their branding, packaging, 
and interior projects to life.

• Contains the timeless visual inspiration of the original PALETTE 
with new projects added, in particular, those featuring new 
single-colour graphics

• A conveniently-sized reference collection for easier and 
efficient browsing

Specifications

672pp / 106 x 148mm (H)
Soft cover with dust jacket
Full colour throughout
November 2021
£22.50 / US$30.00 
ISBN 978-988-74628-9-7

PALETTE mini 06: Transparent
Transparencies in design

Since it was first released, the original PALETTE series has 
been an instrumental source of colour-themed references 
for designers around the world. 8 editions later, in keeping 
with the demands of today’s creative practitioners,  
PALETTE mini books were introduced at the end of 2019 
as flip-friendly versions of their originals – redesigned into a 
compact size with minimal layouts for instant inspiration.

By manipulating the sense of absence and presence, trans-
parency is a powerful attribute that can lure viewers into 
exploring what lies beneath and beyond a surface. Featur-
ing additional projects that play with opacity, transparency, 
and everything in between in clever ways, PALETTE mini 
06: Transparent is a compelling collection of work from 
around the world that showcases how transparency is 
being reinterpreted and rejuvenated in design.

• Contains the timeless visual inspiration of the original PALETTE 
with new projects added, in particular, those featuring 
transparencies in design

• A conveniently-sized reference collection for easier and 
efficient browsing
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Specifications

288pp / 185 x 250mm (H)
Soft cover with jacket
Full colour throughout
October 2021
£35.00 / US$45.00 
ISBN 978-988-74629-7-2

PRINT MATTERS:  
20th Anniversary Edition
The cutting edge of print

Although the field of graphic design continues to evolve, 
print will always matter when it comes to connecting with 
audiences in a visceral and sensorial way. Whether they 
go for more traditional techniques or try out innovative 
methods, designers today have a variety of means to realise 
their creative visions and apply their chosen materials mean-
ingfully. 

First published in 2015, the 2021 rerelease of ‘Print Matters’–
with additional projects and a special cover design to mark 
Victionary’s 20th anniversary in the publishing industry–is a 
timely one that examines the cutting edge of printmaking 
in a world driven by digital screens. From visual identities to 
packaging and book design, it features a plethora of work 
from around the world that highlights the important role 
print plays in making a lasting impact.

• A special 20th anniversary edition rerelease with additional 
projects and a new cover design

• A showcase of compelling printed matter and various 
creative applications of finishes produced by different printing 
techniques

3 4  •  L A T E S T  R E L E A S E   /   G R A P H I C  D E S I G N

Specifications

280pp / 190 x 255mm (H)
Soft cover with dust jacket
Full colour throughout
October 2021
£35.00 / US$45.00 
ISBN 978-988-79726-6-2

BRANDLife: Health & Beauty
Integrated brand systems in graphics and space 

In a world driven by well-being and appearances, the 
modern healthcare and beauty industry is a thriving one 
with consumer demographics that span across all layers of 
society. Besides the conglomerates that continue to dom-
inate international markets, there has also been a large rise 
in independent companies with strong ideals and concepts 
that cater to a more comprehensive range of needs.

BRANDLife: Health & Beauty explores how compelling 
graphic identities and interiors play a crucial role in impact-
ing the perceptions and promises offered by healthcare 
and beauty brands today. From eye-catching packaging 
on cosmetics and skincare products to effective spatial 
planning for hair salons and medical centres, it offers visual 
inspiration and valuable insights as to how design can 
affect the quality of experiences and outcomes.

• A curated collection of graphic identity and interior design 
projects for health and beauty brands/entities around the world

• Interviews with creative trailblazers who are shaking up the 
scene with their ideas, philosophies, and craftsmanship

B R A N D I N G  &  I N T E R I O R S   /   L A T E S T  R E L E A S E  •  3 5
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NEW RETRO:  
20th Anniversary Edition
Graphics & logos in retro style

There is something distinctly compelling about the vintage 
aesthetic. Brimming with charm and character, it often tells 
stories of a colourful past and showcases a level of crafts-
manship that many  creatives today still aspire to emulate. 
Retro designs also emanate a sense of comfort and warmth 
that is tinged with nostalgia.

As testament to the adage that old is indeed gold, ‘New Ret-
ro’ showcases a brilliant collection of work that is anything 
but outdated, featuring projects that not only draw inspi-
ration from the good old days, but also merge seamlessly 
with contemporary influences and culture. First published in 
2016, this 2021 rerelease–with additional projects and a spe-
cial cover design–coincides with Victionary’s 20th anniver-
sary and is dedicated to the fans who have been requesting 
for its reprint ever since it went out of stock.

• A special 20th anniversary edition rerelease with additional 
projects and a new cover design

• A curation of projects from around the world that showcase 
retro designs with creative contemporary twists

Specifications

288pp / 185 x 250mm (H)
Soft cover with jacket
Full colour throughout
August 2021
£35.00 / US$45.00  
ISBN 978-988-74629-4-1

Specifications

288pp / 180 x 235mm (H)
Hard cover in swiss binding
Full colour throughout
April 2021
£30.00 / US$45.00 
ISBN 978-988-74628-0-4

Palate Palette
Tasty illustrations from around the world

PALATE PALETTE was inspired by a simple question that 
floated around the Victionary studio one day: ‘What do 
the best artists/illustrators around the world love to eat?’ 
Brimming with colourful and characterful artwork, the 
book features a variety of mouthwatering illustrations as 
well as charming personal anecdotes hand-drawn by the 
artists/illustrators themselves – making it a feast for the 
senses that will fill fans of visual appeal (and food) with 
delight. Besides savouring the scrumptious drawings, 
wannabe-gourmands who draw inspiration from the pag-
es will be able to try out some of the recipes included!

• An appetising selection of food-related artwork and illustrations 
in a variety of styles from all around the world

• Includes personal anecdotes hand-drawn by the artists/
illustrators featured

• Includes hand-drawn recipes for adventurous readers to try

G R A P H I C  D E S I G N   /   L A T E S T  R E L E A S E  •  3 7
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BRANDLife:  
Restaurants & Bars
Integrated brand systems 
in graphics and space

280 pp / 190 x 255 mm (H)
Soft cover with dust jacket
Full colour throughout
£29.95 / US$39.95  •  2019
ISBN 978-988-79033-9-0 

Botanical Inspiration
Nature in art and 
illustration

288 pp / 180 x 235 mm (H)
Hard cover
Full colour throughout
£29.95 / US$39.95  •  2019 
ISBN 978-988-79034-9-9

Type for Type 
Custom type solutions for 
identity design

300 pp / 190 x 255 mm (H)
Hard cover
Full colour throughout
£34.95 / US$44.95  •  2019 
ISBN 978-988-79034-2-0 

PALETTE mini Series 
01: Black & White
New monochrome 
graphics

672 pp / 106 x 148 mm (H)
Soft cover with dust jacket
Full colour throughout
£19.95 / US$27.95  •  2020
ISBN 978-988-79034-4-4

PALETTE mini Series 
05: Pastel
New light-toned graphics

672 pp / 106 x 148 mm (H)
Soft cover with dust jacket
Full colour throughout
£19.95 / US$27.95  •  2021
ISBN 978-988-79727-3-0

Lost in Reverie
Art & illustration inspired 
by dreams

256 pp / 210 x 285 mm (H)
Hard cover with jacket
5-colour printing through-
out
£29.95 / US$39.95  •  2021
ISBN 978-988-79727-2-3

PALETTE mini Series 
04: Neon
New fluorescent graphics

672 pp / 106 x 148 mm (H)
Soft cover with dust jacket
6-colour printing through-
out
£19.95 / US$27.95  •  2021
ISBN 978-988-79034-5-1

DOT LINE SHAPE
The basic elements of 
design and illustration

304 pp / 175 x 230mm (H)
Soft cover with dust jacket
Full colour throughout
£29.95 / US$39.95  •  2020
ISBN 978-988-79034-6-8

PACKAGED FOR LIFE: 
Coffee & Tea

256 pp / 148 x 197mm (H)
Soft cover with rubberband
[Loose insert booklet:
36pp / 120 x 165mm (H)]
Full colour throughout
£27.95 / US$34.95  •  2020
ISBN 978-988-79727-4-7

Stockholm Design 
Lab: 1998–2019
A book about the creative 
process and design of...

568 pp / 230 x 290mm (H)
Hard cover with dust jacket
Full colour throughout
£69.95 / US$89.95  •  2020
ISBN 978-988-79726-2-4 

A BOOK ON BOOKS
New Aesthetics in Book 
Design

314 pp / 190 x 255mm (H)
Swiss binding with dust jacket
Full colour throughout
£29.95 / US$39.95  •  2020
ISBN 978-988-79726-3-1

PACKAGED FOR LIFE:  
Beer, Wine & Spirits

256pp / 148 x 197mm (H)
Soft cover with rubberband
[Loose insert booklet:
36pp / 120 x 165mm (H)] 
Full colour throughout
£27.95 / US$34.95  •  2020
ISBN 978-988-79727-0-9

PALETTE mini Series 
02: Multicolour
New rainbow-hued 
graphics

672 pp / 106 x 148 mm (H)
Soft cover with dust jacket
Full colour throughout
£19.95 / US$27.95  •  2020
ISBN 978-988-79034-8-2

PALETTE mini Series 
03: Gold & Silver
New metallic graphics

672 pp / 106 x 148 mm (H)
Soft cover with dust jacket
Full colour throughout
£19.95 / US$27.95  •  2020
ISBN 978-988-79034-1-3

Material Matters 01: 
Wood
Creative interpretations of 
common materials

172 pp / 160 x 220 mm (H)
Soft cover 
5-colour printing throughout
£19.95 / US$27.95  •  2019
ISBN 978-988-79033-1-4 

ISBN 978-988-79033-1-4

9 789887 903314

ISBN 978-988-79033-9-0

9 789887 903390

Material Matters 02: 
Metal
Creative interpretations of 
common materials

172 pp / 160 x 220 mm (H)
Soft cover 
5-colour printing throughout
£19.95 / US$27.95  •  2019
ISBN 978-988-79033-5-2 

ISBN 978-988-79033-5-2

9 789887 903352
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Camo Mania
New Disruptive Patterns 
in Design

256 pp / 185 x 250 mm (H)
Soft cover
Full colour throughout
£29.95 / US$39.95  •  2017
ISBN 978-988-77746-4-8

ISBN 978-988-77747-8-5

9 7 8 9 8 8 7 7 7 4 7 8 5

Truly Nordic
Nordic Craftsmanship, 
Branding Campaigns and 
Design

312 pp / 192 x 255 mm (H)
Soft cover with jacket
Full colour throughout
£29.95 / US$39.95  •  2018
ISBN 978-988-77747-0-9

OFF THE WALL  
— Art of the Absurd

288 pp / 170 x 220 mm (H)
Hard cover with jacket
Full colour throughout
£27.95 / US$34.95  •  2018
ISBN 978-988-77747-8-5

Big Day
Perfect Wedding •  
Perfect Style

264 pp / 190 x 255 mm (H)
Hard cover
Full colour throughout
£29.95 / US$39.95  •  2018
ISBN 978-988-77746-9-3

Made in Japan
Awe-inspiring Graphics 
from Japan Today

296 pp / 175 x 230 mm (H)
Soft cover with jacket
Full colour throughout
£29.95 / US$39.95  •  2018
ISBN 978-988-77747-3-0

ISBN 978-988-77747-3-0

9 7 8 9 8 8 7 7 7 4 7 3 0

ISBN 978-988-77747-2-3

9 7 8 9 8 8 7 7 7 4 7 2 3

Palette 08: Iridescent
Holographics in Design

256 pp / 185 x 250 mm (H)
Soft cover with jacket
Full colour throughout
£29.95 / US$39.95  •  2018
ISBN 978-988-77747-2-3

ISBN 978-988-78501-6-8

9 7 8 9 8 8 7 8 5 0 1 6 8

Flora & Fauna
Design inspired by nature

256 pp / 190 x 255 mm (H)
Soft cover with jacket
Full colour throughout
£29.95 / US$39.95  •  2018
ISBN 978-988-78501-6-8

ISBN 978-988-78501-2-0

9 789887 850120

GRAPHIC FEST
Spot-on identities for 
festivals & fairs

256 pp / 190 x 255 mm (H)
Soft cover with jacket
Full colour throughout
£29.95 / US$39.95  •  2018
ISBN 978-988-78501-2-0

ISBN 978-988-78501-3-7

9 7 8 9 8 8 7 8 5 0 1 3 7

INSTA-PERFECT
Creative photography for 
social media today

192 pp / 190 x 205 mm (H)
Soft cover with jacket
Full colour throughout
£19.95 / US$29.95  •  2018
ISBN 978-988-78501-3-7

BRANDLife: Concept  
Stores & Pop-ups
Integrated Brand Systems 
in Graphics and Space

280 pp / 190 x 255 mm (H)
Soft cover with dust jacket
Full colour throughout
£29.95 / US$39.95  •  2019
ISBN 978-988-77747-9-2

ISBN 978-988-77747-9-2

9 789887 774792

On the Road to 
Variable
The Flexible Future of 
Typography

264 pp / 190 x 265 mm (H)
Soft cover with jacket  
(2 colour options)
Full colour throughout
£29.95 / US$39.95  •  2019 
ISBN 978-988-78501-7-5
ISBN 978-988-78501-7-5

9 789887 850175

DESIGN{H}ERS
A celebration of women 
in design today

272 pp / 185 x 250 mm (H)
Hard cover 
Full colour throughout
£29.95 / US$39.95  •  2019 
ISBN 978-988-79033-2-1

ISBN 978-988-79033-2-1

9 789887 903321

Figure It Out
Designer toys and their 
makers

256 pp / 170 x 230 mm (H)
Soft cover
Full colour throughout
£27.95 / US$34.95  •  2019 
ISBN 978-988-78501-9-9

ISBN 978-988-78501-9-9

9 789887 850199

Material Matters 04: 
Paper
Creative interpretations of 
common materials

172 pp / 160 x 220 mm (H)
Soft cover 
5-colour printing throughout
£19.95 / US$27.95  •  2019
ISBN 978-988-79033-6-9

ISBN 978-988-79033-6-9

9 789887 903369

Material Matters 03: 
Stone
Creative interpretations of 
common materials

172 pp / 160 x 220 mm (H)
Soft cover 
5-colour printing throughout
£19.95 / US$27.95  •  2019
ISBN 978-988-79033-4-5

ISBN 978-988-79033-4-5

9 789887 903345

BRANDLife: Boutique 
Hotels & Hostels
Integrated Brand Systems 
in Graphics and Space

280 pp / 190 x 255 mm (H)
Soft cover with jacket
Full colour throughout
£29.95 / US$39.95  •  2017
ISBN 978-988-77746-3-1
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Behind Collections®
Graphic Design and 
Promotion for Fashion 
Brands

256 pp / 183 x 250 mm (H)
Soft cover with jacket
Full colour throughout
£29.95 / US$39.95  • 2015
ISBN 978-988-12227-4-9

Palette 04: NEON
New Fluorescent  
Graphics

256 pp / 185 x 250 mm (H)
6-colour throughout, soft 
cover with 2 plastic sleeve 
options (Yellow, Orange)
5-colour printing throughout
£29.95 / US$39.95  • 2013
ISBN 978-988-12228-1-7

YOU ARE HERE
A New Approach to  
Signage and Wayfinding

240 pp / 190 x 280 mm (H)
Soft cover with jacket
Full colour throughout
£29.95 / US$39.95  • 2013
ISBN 978-988-12228-2-4

Palette 03:  
Gold & Silver
New Metallic Graphics

256 pp / 185 x 250 mm (H)
Soft cover
Full colour throughout
£29.95 / US$39.95  • 2013
ISBN 978-988-19439-3-4

OVERS!ZE
The Mega Art &  
Installations

216 pp / 235 x 310 mm (H)
Hard cover with jacket
Full colour throughout
£34.35 / US$42.95  • 2013
ISBN 978-988-19439-8-9

Palette 02:  
Multicolour
New Rainbow-hued  
Graphics

256 pp / 185 x 250 mm (H)
Soft cover with jacket
Full colour throughout
£29.95 / US$39.95  • 2012
ISBN 978-988-19439-0-3

Special Edition
Artist Collaborations on  
Packaging Design

256 pp / 185 x 250 mm (H)
Soft cover with jacket
Full colour throughout
£29.95 / US$39.95  • 2015
ISBN 978-988-12227-2-5

Nice To Meet You 
Again
Business Cards, Greeting 
Cards and Invitations

304 pp / 190 x 235 mm (H)
Soft cover with jacket
Full colour throughout
£29.95 / US$39.95  • 2015
ISBN 978-988-13203-4-6

New Retro
Graphics & Logo in  
Retro Style

256 pp / 185 x 250 mm (H)
Soft cover with jacket
Full colour throughout
£29.95 / US$39.95  • 2016
ISBN 978-988-13203-6-0

Design Origin: France
Designs in France Today

256 pp / 185 x 250 mm (H)
Soft cover with wrapper
Full colour throughout
£29.95 / US$39.95  • 2016
ISBN 978-988-13204-4-5

Design Origin:  
Germany
Designs in Germany 
Today

256 pp / 185 x 250 mm (H)
Soft cover with wrapper
Full colour throughout
£29.95 / US$39.95  • 2016
ISBN 978-988-13204-5-2

Asian Inspiration
Art, Graphics &  
Illustrations

288 pp / 170 x 220 mm (H)
Soft cover with jacket
Full colour throughout
£27.95 / US$34.95  •  2016
ISBN 978-988-77148-2-8

BRANDLife: 
Cáfes & Coffeehouses
Integrated Brand Systems 
in Graphics and Space

280 pp / 190 x 255 mm (H)
Soft cover with jacket
Full colour throughout
£29.95 / US$39.95  •  2016
ISBN 978-988-77148-1-1

INK 
The Art of Tattoo

288 pp / 170 x 230 mm (H)
Flexi cover with 3 cover op-
tions (Gothic Skull, Smoking 
Gent, Zombie Officer)
Full colour throughout
£29.95 / US$39.95  •  2016
ISBN 978-988-77148-3-5

* Rights sold: Traditional Chinese

Less is More
Limited Colour Graphics  
in Design

256 pp / 185 x 250 mm (H)
Soft cover with dust jacket, 
with 2 covers options  
(Pink & Gold)
Full colour throughout
£29.95 / US$39.95  •  2017
ISBN 978-988-13204-9-0

Handstyle Lettering
From Calligraphy to 
Typography

256 pp / 190 x 205 mm (H)
Soft cover
Full colour throughout
£27.95 / US$34.95  •  2017
ISBN 978-988-77148-4-2
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ISBN 978-988-79033-3-8

9 789887 903338

The Typefaces
By Scott Lambert

40 pp / 240 x 278 mm (H)
Hard cover
Full colour throughout
£12.95 / US$17.95  • 2019 
ISBN 978-988-79034-0-6

LITTLE-KNOWN 
FACTS:  
Human Bodies  
Words & pictures by 
Diarmuid Ó Catháin

48 pp / 190 x 235 mm (H)
Hard cover
Full colour throughout 
£12.95 / US$17.95  • 2021
978-988-79726-4-8
For all ages 

ISBN 978-988-79034-0-6

9 789887 903406

Incredible Bugs
A world of wonder 
By Robert Rurans

40 pp / 210 x 283 mm (H)
Hard cover with dust jacket
Full colour throughout
£12.95 / US$17.95  • 2019 
ISBN 978-988-78501-5-1
For all ages 

LITTLE-KNOWN 
FACTS:  
Animals  
Words & pictures by 
Diarmuid Ó Catháin

48 pp / 190 x 235 mm (H)
Hard cover
Full colour throughout 
£12.95 / US$17.95  • 2021
978-988-79726-0-0
For all ages 

ISBN 978-988-78501-5-1

9 789887 850151

One Year in New York
By Darcel Disappoints

156 pp / 178 x 229 mm
Hard cover
Full colour throughout
£17.95 / US$24.95  • 2019 
ISBN 978-988-79033-3-8 

Day & Night: Outer 
Space
Explore the world around 
the clock

214 x 334mm (H)
Concertina book
7-panel panoramic scenes 
(double-sided)
Full colour throughout with  
glow-in-the-dark ink
£14.95 / US$19.95  • 2021
For ages 4+  
ISBN 978-988-74628-2-8

ISBN 978-988-78500-0-7

9 7 8 9 8 8 7 8 5 0 0 0 7

2016  
D&AD Wood Pencil Award

2016  
CLIO Silver Award

2016  
Drum Design Award

ZOOM — An Epic 
Journey through 
Triangles
Illustrated by Levi Jacobs

32 pp / 180 x 210 mm (H)
Board book
Full colour throughout
£9.95 / US$14.95  •  2018
ISBN 978-988-78500-0-7
For Ages 3+

MOVING
Illustrated by Eugenia 
Mello

40 pp / 270 x 240 mm (H)
English
Hard cover 
Full colour throughout
£12.95 / US$17.95  •  2020 
ISBN 978-988-79033-8-3

ISBN 978-988-78500-4-5

9 7 8 9 8 8 7 8 5 0 0 4 5

ISBN 978-988-77747-7-8

9 7 8 9 8 8 7 7 7 4 7 7 8

ZOOM — An Epic 
Journey through 
Squares
Illustrated by Alfonso 
Cirillo

32 pp / 180 x 210 mm (H)
Board book
Full colour throughout
£9.95 / US$14.95  •  2018
ISBN 978-988-78500-4-5
For Ages 3+

Once Upon a Hong 
Kong •
Concept, story & illustra-
tion by Don Mak

48 pp / 273 x 220 mm (H)
Bilingual (English & Tradi-
tional Chinese)
Hard cover with dust jacket
£19.95 / US$24.95  •  2020
ISBN 978-988-79034-7-5 

ZOOM — An Epic 
Journey through 
Circles
Illustrated by Camilla 
Falsini

32 pp / 180 x 210 mm (H)
Board book
Full colour throughout
£9.95 / US$14.95  •  2018
ISBN 978-988-77747-7-8
For Ages 3+

ISBN 978-988-79726-4-8

9 789887 972648

ISBN 978-988-79033-8-3

9 789887 903383

ISBN 978-988-79034-7-5

9 789887 903475

ISBN 978-988-77747-6-1

9 7 8 9 8 8 7 7 7 4 7 6 1

Up & Down
The Cutting Edge of Print

48 pp / 320 x 230 mm (H)
Hard cover
Full colour throughout
£12.95 / US$17.95  •  2018 
ISBN 978-988-77747-6-1
For Ages 4+
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A to Z
The Untold Stories of  
Our Names

288pp / 128 x 183 mm (H)
Hard cover  
(4 colour options)
Full colour throughout
£16.95 / US$22.95  •  2018
ISBN 978-988-77747-5-4
For All Ages

Mix & Rub: People
Styling characters with 
endless fun

77 x 112 x 55 mm (box)
• 40 rubbing plates  
(20 heads / 20 bodies)
• 8 box design options
£12.95 / US$15.95  •  2018
ISBN 978-988-77746-6-2
For All Ages

Day & Night:  
Rainforest
Explore the world  
around the clock

214 x 334 mm (H)
Concertina book / 7-panel 
panoramic scenes (double- 
sided) / Full colour throughout 
with glow-in-the-dark ink
£14.95 / US$19.95 • 2018 
ISBN 978-988-77149-9-6
For Ages 4+

Guess Who? Series —

Spot The Bad Guy!
A brain-twisting game for 
little detectives

120 x 168 x 42 mm (box)
• 25 character cards
• 40 question cards
• 1 case files booklet
Full colour throughout
£13.95 / US$17.95 • 2018 
ISBN 978-988-77149-8-9
For Ages 8+

Day & Night:  
Metropolis
Explore the world  
around the clock

214 x 334 mm (H)
Concertina book / 7-panel  
panoramic scenes (double- 
sided) / Full colour throughout  
with glow-in-the-dark ink
£14.95 / US$19.95 • 2017 
ISBN 978-988-77746-8-6
For Ages 4+

What’s That Robot?
Build robots using 
colours, doodles & 
stickers

210 x 280 mm (H)
Concertina book
• 40 pp drawing pad
• 6 pp facial feature stickers
• 4 pre-cut masks
Full colour throughout
£12.95 / US$15.95  •  2017
ISBN 978-988-77149-4-1 
For Ages 4+

What’s That Animal?
Complete animal faces 
using colours, doodles & 
stickers

210 x 280 mm (H)
Concertina book
• 40 pp drawing pad
• 6 pp facial feature stickers
• 4 pre-cut masks
Full colour throughout
£12.95 / US$15.95  •  2017
ISBN 978-988-77149-5-8 
For Ages 4+

What’s That Monster?
Create monster faces 
using colours, doodles & 
stickers

210 x 280 mm (H)
Concertina book
• 40 pp drawing pad
• 6 pp facial feature stickers
• 4 pre-cut masks
Full colour throughout
£12.95 / US$15.95  •  2017
ISBN 978-988-77149-3-4 
For Ages 4+

My Jungle Adventure
Never-ending fun with 
storytelling

127 x 170 x 55 mm (box)
• 40 colour illustrations
• 20 double-sided card boards
• 1 dice
Full colour throughout
£12.95 / US$15.95 (Inc. UK 
VAT)  •  2017
ISBN 978-988-77149-6-5
For Ages 6+

My Space Adventure
Never-ending fun with 
storytelling

127 x 170 x 55 mm (box)
• 40 colour illustrations
• 20 double-sided card boards
• 1 dice
Full colour throughout
£12.95 / US$15.95 (Inc. UK 
VAT)  •  2017
ISBN 978-988-77149-7-2
For Ages 6+

 
Fruit Series
A flipbook for little fingers 
and colour lovers

176 pp / 100 x 63 mm (H)
Soft back / Box set of 5 titles 
in colour (Red, Orange, 
Yellow, Light Green, Blue)
Full colour throughout
£14.95 / US$19.95  •  2017
ISBN 978-988-77149-2-7
For Ages 3+

 
Animal Series
A flipbook for little fingers 
and colour lovers

176 pp / 100 x 63 mm (H)
Soft back / Box set of 5 titles 
in colour (Grey, Green, 
Brown, Pink, Purple)
Full colour throughout
£14.95 / US$19.95  •  2017
ISBN 978-988-77149-1-0
For Ages 3+

ISBN 978-988-77747-5-4

9 7 8 9 8 8 7 7 7 4 7 5 4

2018  
GDA Gold Award



2019 
Updated 
Edition

2019 
Updated 
Edition

2019 
Updated 
Edition

2019 
Updated 
Edition
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CITIx60: Singapore
978-988-77148-0-4

CITIx60: Portland
978-988-13204-0-7

CITIx60: Istanbul
978-988-13204-8-3

CITIx60: Vienna
978-988-13203-5-3

CITIx60: Copenhagen
978-988-13203-7-7

CITIx60: Los Angeles
978-988-13203-2-2

CITIx60: Milan
978-988-13204-6-9

CITIx60: Hong Kong
978-988-13203-0-8
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CITIx60: Lisbon
978-988-13204-1-4

CITIx60: Tokyo 
(New Updated Edition)

978-988-78500-9-0

CITIx60: Vancouver
978-988-77746-2-4

CITIx60: Paris 
(New Updated Edition)

978-988-78500-1-4
ISBN 978-988-78500-1-4

9 7 8 9 8 8 7 8 5 0 0 1 4

CITIx60: Taipei 
(New Updated Edition)

978-988-79726-1-7

CITIx60: London 
(New Updated Edition)

978-988-78500-8-3
ISBN 978-988-78500-8-3

9 7 8 9 8 8 7 8 5 0 0 8 3

CITIx60: Berlin 
(New Updated Edition)

978-988-78500-5-2
ISBN 978-988-78500-5-2

9 7 8 9 8 8 7 8 5 0 0 5 2

CITIx60: San Francisco
978-988-78500-3-8

CITIx60: New York 
(New Updated Edition)

978-988-78500-2-1

CITIx60: Stockholm 
(New Updated Edition)

978-988-79726-9-3

CITIx60: Melbourne 
(New Updated Edition)

978-988-79726-5-5

CITIx60: Amsterdam 
(New Updated Edition)

978-988-79726-8-6

CITIx60: Barcelona 
(New Updated Edition)

978-988-78500-6-9
ISBN 978-988-78500-6-9

9 7 8 9 8 8 7 8 5 0 0 6 9

ISBN 978-988-78500-2-1

9 7 8 9 8 8 7 8 5 0 0 2 1

ISBN 978-988-78500-3-8

9 7 8 9 8 8 7 8 5 0 0 3 8

ISBN 978-988-78500-9-0

9 7 8 9 8 8 7 8 5 0 0 9 0

ISBN 978-988-79726-1-7

9 789887 972617
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CITIxFamily: Barcelona
978-988-77148-9-7

CITIxFamily: New York
978-988-77148-5-9

CITIxFamily: Copenhagen
978-988-77149-0-3

CITIxFamily: London
978-988-77148-7-3

CITIxFamily: San Francisco
978-988-77148-6-6

CITIxFamily: Paris
978-988-77148-8-0

Designed for travels with kids
Creative parents show you the best family spots

Unbridle your passion for discoveries with CITIxFamily! An 
extension of CITIx60 City Guides, CITIxFamily is packed 
with expert advice from creative parents. Starting with six 
vibrant creative cities, each guide introduces 20 locations 
where local designers, writers, and music producers love 
to go to with their little ones. From farmers’ markets and 
kid-friendly cinemas to artistic family outings, CITIxFamily 
warrants a fulfilling trip for everyone in the squad.

Colourful and tightly-edited with points of interest at 
all angles, these travel kits are made to delight. Clad in 
illustrations drawn by different artists, each city edition 
holds a guide, a travel journal for young companions, two 
postcards as well as play cards for fun learning and games 
on the road, all enfolded in one neat slipcase.

Specifications

125 x 200 mm (H)
• A city guide 
• 12 pairs of memory game cards
• 2 postcards 
• A 24-page travel journal
Full colour throughout 
All items are packed in a slipcase
£9.95 / US$12.95
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Michael Klein
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E: m.boxell@thameshudson.co.uk

NEAR & MIDDLE EAST

Middle East incl. Egypt
Stephen Embrey
T +44 7952 919866
E steve@fennecbooks.co.uk

Asia & The Far East

North East Asia

Thames & Hudson Asia
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Gee Chang Hong Centre
65 Wong Chuk Hang Road
Aberdeen
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Tel: +852 2 553 9289
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Hong Kong & Macao

Ankie Cheng
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Korea & Taiwan

Helen Lee
Email: helen_lee@asiapubs.com.hk
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Email: enquiries@thamesandhudson.
asia 

South East Asia

Email: enquiries@thamesandhudson.
asia 

Indian Subcontinent

Roli Books
M 75 Greater Kailash 2 Market
110048 New Delhi, India
T +91 11 2921 0886
E neville@rolibooks.com

Pakistan
Stephen Embrey
T+44 7952 919866
E steve@fennecbooks.co.uk

Australia

Australia, New Zealand, Papua 
New Guinea & the Pacific Islands
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11 Central Boulevard
Portside Business Park
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Hachette Distribution
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Customer Services
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Viction Workshop Ltd
General Enquiries:
Viction Workshop Ltd
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